Click www.researchjournal.co.in/online/subdetail.html to purchase.

55 4

"

’IGBMInternati onal Journal of Commerce and Business Management DOI: 10.15740/HAS/I JCBM/10.2/186-192
= e ISSN-0976-7940 Volume 10 | Issue 2 | October, 2017 | 186-192 © Visit us : wwwiresearchjournal.co.in

RESEARCH PAPER

Digita payments: growth, chalengesand opportunitiesin Uttar
Pradesh, India

Bl SMD. SHAKIR ALl AND GOVIND KUMAR

Received : 20.07.2017; Revised : 05.09.2017; Accepted : 19.09.2017

ABSTRACT

The recent state pollsthat were carried out in U.P. hasgained phenomenal attention fromthe global quartersasit isconsidered
asamandate and acceptance of nation, for the demonitization reform and the push for digital payments. If such an interpretation
stands true with the results coherence, then it can be stated that demonitization is a huge success and paved a new way for
digital payments. However, the crux that is curiousfor interpretation is whether the digital paymentswere voluntarily being
achoice for the consumersor isit because of lack of optionsto handle the cash transactions, the way of digital payments are
embraced. From the qualitative and opinion analysis that is carried out it is evident that despite the fact that people are still
preferring cash transactions, slowly the syndrome of getting habituated to digital paymentsarerising high. If the stakeholders
can ensure right dynamicslike robust infrastructure, initiatives for socio-economic reforms and empowering consumerswith
an integrated platform, certainly the process can be more effective in transformation towards digital payment modalitiesin
U.P. and across the nation.
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